Instructions & Best Practices

ONLINE ORDERING
IN-STORE MARKETING ASSETS
INFO CARDS
Keep a stack of cards at each register.
At checkout, let customers know they
can order ahead and pick up next time,
saving their time. Let them know you’re
adding an info card to their exit bag
on how to order pickup from your
Weedmaps menu.

DIGITAL BANNER
Upload and display the digital
banner on your in-store monitors.
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SMS MESSAGES
Do you use any programs to send SMS notifications to customers? SMS blasts can help remind customers
to place an online order. We recommend doing this less than once/month to avoid spamming customers.
Example Text:
In a rush? Order through our Weedmaps menu here* and avoid the line when you’re ready to pick up.
*We recommend linking to your Weedmaps menu: order.weedmaps.com/dispensaries/yourbusinessname/menu
**Be sure you have consent from your customers for SMS notifications to be in line with the TCPA.

EMAIL
FREQUENCY: Email is a great way to engage customers online. We recommend sending an email every
2 weeks to encourage and remind your customers to place online orders from your Weedmaps menu.
Example Email:
Subject: Waiting in line is for squares. Order online from our Weedmaps menu.
*Add in Optional Email Image here*
Hey [Customer Name]
We’ve been looking for a way to make getting your cannabis even more
420 friendly, so we’ve partnered with Weedmaps to make it even easier
to get what you need, on your time.
Now you can order pickup directly from our menu* on Weedmaps.
Browse all our products, add what you want to your bag, and place your order
with just a few clicks—no phone calls, no hassles. To cut down on the waiting,
you’ll be notified when your order is ready to pick up. Visit our menu at
weedmaps.com* to get started.
Questions? Give us a ring here: [Your Business Phone Number].
No questions? We’ll see you at the pickup window.

| INSIGHTS
We’ve found that
the best time to
send these is
after typical
working hours
(5 pm) and on
Fridays (payday).

[Your Business Name]

*We recommend linking to your Weedmaps menu: order.weedmaps.com/dispensaries/yourbusinessname/menu
**Be sure your emails to customers abide by the CAN-SPAM act.
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SOCIAL MEDIA
Social media is a great way to engage your customers. Turn any social media post into an opportunity
to encourage customers to use online ordering by customizing the image, caption, or both.
FREQUENCY: You should use an online ordering driven post at least twice a week.
Need image help? We have Instagram Story, Twitter, Facebook, and Instagram feed options available for download.
Example Captions:
• Get your favorite weed on your time.
Step 1) Find us on @Weedmaps or just click the link in bio.
Step 2) Choose your favorite products.
Step 3) Breeze past the line when you pick up.
• Have you re-upped on *Insert best selling brand or
strain carried by your store here*? Order pickup
through our link in bio.
• In a rush? Order through our @Weedmaps menu and
avoid the line when you’re ready to pick up.
• Grab and go by ordering pickup online from the
@Weedmaps link in bio. Never run out of *Insert best
selling brand of strain carried by your store here* again!

| INSIGHTS
Avoid getting your
content flagged by
using purchasing terms.
Need an example? Use
the phrase “link in bio”
or “order through our
menu on @Weedmaps”
instead of words or
phrases like “buy”
or “order from
@weedmaps”.

Do you have more than 10k followers and are an Instagram for Business Account?
Add a “Swipe Up” link to your Weedmaps menu and include text with a clear call to action like
“Swipe up to order now”. Don’t forget to Geotag your dispensary and tag Weedmaps using
@Weedmaps or #Weedmaps to increase your exposure.
Do you have less than 10k followers and don’t have an Instagram for Business Account?
Maximize your visibility by geotagging your dispensary, tagging Weedmaps using @Weedmaps or
#Weedmaps and using additional hashtags specific to your region. Use a text overlay to communicate
a clear action like “Order online @Weedmaps”. In a second and smaller text piece, include “Link in bio”
so that your followers can easily be directed to your Weedmaps menu with enabled online ordering.

| INSIGHTS

Get free exposure. Using a mix of popular hashtags, like #weedmaps,
#marijuana, #weed, #thc, #cannabiscommunity, #weedstagram, #stoner,
and hashtags specific to your region will help ensure that your post
and dispensary get extra views and engagement.
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Train Your Employees on
How Ordering on Weedmaps Works

HOW TO ORDER ON WEEDMAPS
1

Go to Weedmaps. Visit weedmaps.com or install and open the Android app. Due to Apple’s
policies, ordering on Weedmaps is not available in the iOS app. iPhone users can still order
from your Weedmaps menu by visiting weedmaps.com in their mobile browser– it’s just as easy.

2

Find your listing. Customers can find your listing by searching for the name of your store or
choosing the “Order Pickup” button at the top of the Weedmaps home page, which will open
a map and display relevant listings nearby.

3

Order from your menu. Click on your listing and view your online ordering menu. To add an item
to an order, tap the “Add to Bag” button. Continue to shop and add more items, or proceed to
checkout.

4

Fast and easy checkout. Tap on the shopping bag at the top right-hand corner of the screen
to view your bag and checkout. Customers can review their order summary, adjust quantities,
and add special instructions. When ready, click “Send Order” to Submit.
Note: The first time a customer orders via Weedmaps they’ll be asked to create an account
(or log-in if they already have one) and add required profile information, such as their medical
recommendation card and official identification. This information is securely saved for faster
checkout during future orders.

5

Track your order. Customers will receive a notification from your business when an order is being
delivered or ready for pickup.

6

Pay and enjoy. Customers pay for their order when they pick it up. Payments are made to your
business (not Weedmaps).
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FAQs
How will customers know if their order has been received?
If an order was successfully submitted, a customer will receive an automated SMS text message from
your business that includes a link to their Order Summary.

How will customers know when their order has been delivered or is ready for pickup?
When your business marks an order as “Successful,” the customer will receive an automated SMS text
notification from your business that their order is ready to be picked up.

What if a customer has a problem with their order?
Orders are fulfilled by the participating listing, not by Weedmaps. Customers should contact your business
directly. They can find your contact details in their order summary, which they receive via SMS text message
or in the “Order History” tab within their Weedmaps account.

WEEDMAPS TIPS FOR GROWING ONLINE ORDERS.
Here are some pro-tips to generate more online orders:
Update your listing page. Make sure your Weedmaps “About Us” section highlights online ordering,
set your tax configurations, and make sure your menu information is up-to-date.
We recommend refreshing it everyday.

Turn your site into an ecommerce destination. Embed your Weedmaps menu on your website
to make it easy for customers to browse and start an order right from your site.

Train your team. Both in how to fulfill online orders and educate customers on placing online orders.
Dig into your customer data. Identify customer buying trends to help inform the inventory you carry.
Get the word out. Promote online ordering via social and email.
Test deals and promotions. Incentivize users to place an order or reorder online with exclusive deals
and promotions.

Don’t leave money on the table! Check for any overnight Orders. Complete all orders by end of day.
Get support. Consult with your Account Team to maximize exposure on Weedmaps.
Right to Use Weedmaps’ Photos and Videos provided in Dropbox: Note that all Weedmaps intellectual property provided to you by or on behalf of
Weedmaps, in any form whatsoever, including the photos and videos provided in the Dropbox folder designated herein, which is owned by or licensed
to Weedmaps prior to being provided to you, shall remain the property of Weedmaps (“Weedmaps Intellectual Property”). You shall acquire no right, title or
interest in the Weedmaps Intellectual Property as a result of accessing the Dropbox folder or using the contents provided therein. Weedmaps hereby grants
you a limited, royalty-free license to the Weedmaps Intellectual Property solely for the purposes described in this Instructions and Best Practices Guide.
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